
TOTAL IMPRESSIONS
Number of times our unpaid posts  
were shown throughout the year.

Social Media
Growth and Engagement for FY18

We developed and implemented a social media strategy. We engaged our audiences in new ways. The result was a 
year of strong growth for the institutional University of Iowa social media accounts—and a strengthening of our brand.

TOTAL ENGAGEMENTS
Total number of likes, shares,  
comments, clicks, follows, etc.

FOLLOWER GROWTH
Net number of new people who have  
signed up to receive updates from our  
social media channels.

Why it matters:  Increased impressions 
will lead to increased brand awareness, 
brand engagement and community 
size. This ultimately strengthens our 
overall brand.

Why it matters:  Research shows that when 
someone engages with a brand on social 
media, they are far more likely to become  
a customer.  Further, they are also shown  
to be more loyal to that brand. These are 
generally the people that share our content 
and speak positively about us to others.

Why it matters:  Loyal followers on social 
media are valuable. They not only have a  
tie to the university, but they share our 
messaging with others who in turn may  
also do the same. The ripple effect of an 
engaged follower is huge for our brand  
and beneficial to our bottom line.
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TOP 5 HAPPENINGS IN FY18

 Worked with a number of campus partners to help them develop social media strategies for their areas. 

 Took digital campaigns in house, including an important collaboration with the Admissions Office.  

 Ranked Top 10 in the world on Twitter for higher education each quarter.

 Multiple posts went more viral than any other content we’ve ever shared, reaching millions of people. 

 Placed 4th in the country in the My Top College Forbes social media contest. 

Social Media
Growth and Engagement for FY18

OTHER EXAMPLES OF NOTEWORTHY GROWTH
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Twitter Engagements

Facebook Follower Growth

Instagram Engagements
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